Trafford Cultural Strategy Year 5 Action Plans 2009-2010

Strategic Theme/Priority: 1 Developing local cultural networks and infrastructure

Description: By When Lead Agency Partners/Links | Resource Outcomes
Requirements
Review and refresh Cultural March 2010 Trafford Arts & All Human To ensure that the
Strategy Culture Service resources/staff Cultural Strategy is fit
time for purpose and
actively engaging with
ltem/workshop on | Trafford Partnership
Cultural to deliver the Culture
Partnership commitments within
Network and Board | the Sustainable
agendas Community Strategy
Trafford Festival of
Continuation of Cultural Festival 4 | July 2010 4 Weeks of Members of the | Funding Culture linked to 2012
Weeks of Culture and to give Culture Sub Trafford Cultural Cultural Olympiad
support to other events throughout Group of Cultural | Partnership Marketing preparations and
the year. Partnership Network celebrations
Network Human encompassing town
Utilise 4 W o C as Cultural resources/staff centre and community
Olympiad celebration leading up to time festivals.
and including 2012
Develop Creative Industries Ongoing Trafford Arts & Members of Funding Increased audiences
Trafford networks to achieve Culture Service | Trafford Artists’ and participation with
thriving local cultural networks, and Networks Marketing Trafford’s creative
increased infrastructure capacity sector
Members of the [ Human
Trafford Cultural | resources/staff Improved usage of
Partnership time existing creative
Network facilities in Trafford
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